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Greetings from the 
Fast Food Nation….!! 





Alternatives in the US 

 

 Trademarks 

 

 American Origin Products 

 

 “New Economy” 

 

 



US Patent & Trademark 
Office 

Department of Commerce 

 GIs are a subset of Trademarks 

 Identify a source 

 

 Guarantee quality 

 

 Represent valuable business interests 

 

 No new governmental regulation and no 

additional public expenditure 



Collective Marks 
 Owner sets criteria to distinguish goods; individuals 

or firms meet these to distinguish goods 

 Mark is adopted by a “collective” for use only by 

members 

 The collective: 

 Indicates that person/firm is a member of a collective 

group 

 The collective organization holds title to the mark 

 Does not distinguish goods 

 Example from USPTO: an agricultural cooperative of 

produce sellers; does not sell its own goods, but 

promotes the goods of all of its members 



Certification Marks 

 FairTrade                and USDA Organic 

 Type of Collective Mark 

 Goods possess certain characteristics or meet certain 
qualifications or standards 

 Signifies certification by the certifier who is not the 
producer and by  methods determined by the 
certifier/owner 

 May indicate region/origin, but not collectively 
owned 

 Everyone in region can use it, if follow the standards 
set by the owner 

 Enforcement by competitors and consumers, not by 
a governmental agency or collective group 

 
 



American Origin 
Products 

 Create a method for mapping AOP production 
areas consistent with WTO definition: 

 Product of “given quality, reputation…essentially 
attributable to its geographical origin…” 

 

 Establish national data gathering adapted to 
characteristics of GIs 

 

 Create a new class of certification marks 



The New Economy 
 …a “coming together [for] rebuilding the American 

political-economic system from the ground up.” (Alperovitz 
2012) 

 Typicity – focus on the activities of people and of 
products in particular localities 

 State or regional or local laboratories of GIs” 

 RAFT Alliance http://www.raftalliance.org/ 

 Marketing Orders/Agreements 

 Government fosters and defends the interests of 
producers and consumers in GIs 

 “Emerging ownership models” which foster and 
express the principle of collectivity through 
networks of values-based activities (Kelly, 2012) 
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